














JULY 14, 2015

entertainment

JOSE SOTQ 747-71477

Students find artistry in cosmetic application

UTEP students use makeup as part of their everyday routine.

BY FERNANDA LEON
The Prospector

It is summer and students have got-
ten into the summer mood with dif-
ferent trends in fashion, music and
makeup.

Makeup constitutes a very im-
portant part of the everyday life for
Alberto Rodriguez, who is a senior
majoring in organizational and cor-
porate communication. He is also
a makeup artist for Estée Lauder at
Macy’s at Cielo Vista Mall.

Rodriguez said that makeup has the
ability not only to transform people
physically, but it also helps people
feel more secure about themselves
and gives them a self-esteem boost.

“I began working in the makeup in-
dustry as a result of my insecurities,”

Rodriguez said. “In my teenage years
I dealt with heavy acne, for which I
was bullied in high school. This then
led to the use of makeup to not only
minimize the redness in my skin, but
also boosted my self esteem and this
then lead to an exploration of different
products, which developed skills and
led me to apply to a cosmetic counter”

Savannah Hernandez, junior psy-
chology major, said makeup repre-
sents a way to play around and create
looks for yourself.

“My favorite thing about makeup
is the different looks you can play
around with and create for yourself,”
Hernandez said. “Just like getting
dressed, there are different elements
to applying it, and I love that process”

Rodriguez said his work as a make-
up artist and in the makeup industry
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are more related to his career deci-
sions than it might seem.

He uses and puts into practice the
knowledge that he has acquired at col-
lege. As a communication major, he
said he is able to establish professional
relationships with his customers and his
minor in marketing helps him to target
and deliver the products effectively.

“As a corporate and organizational
major with a minor in marketing, I
am able to create and sustain relation-
ships with customers as if each were a
different corporation to which I need
to sustain a relationship,” Rodriguez
said. “So in a way, although I do use
a more creative part of it, everything
comes into play”

Hernandez said she had always had
her family and friends asking to do
their makeup.

(44

“I decided I could make a small
business out of it and extend my ser-
vices to the public,” Hernandez said.

Both Rodriguez and Hernandez be-
lieve that makeup can be a form of art.

“I feel like anything you can ex-
press yourself with and create from
the ground up could be a form of art,”
Hernandez said. “A blank face is like a
canvas to me, I get so excited”

Rodriguez said it is crucial to know
how to apply the current techniques
or otherwise they may turn out messy.

“Makeup is definitely a form of art,
it takes skill and knowledge to apply
products,” Rodriguez said. “Also prac-
tice is required to nail down some of
the looks, one must know the face
and what flatters each individual.

For the high heat that the EI Paso
has during the summer, Rodriguez
recommended the use of a high SPF
sunblock to minimize the damage
caused by the sun, an oil-controlling
foundation for individuals who tend
to have oily skin, and a bronzer can
come in very handy to get a tan look
for the summer.

A blank face is like a
canvas to me.
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- Savannah Hernandez,
junior psychology major

“Maybe for an everyday look less
is the best and just for a night look,
an easy dark shadow and a lipstick
change can make your look go from
day and night,” Rodriguez said.

Some of the summer trends this
year are contour and tinted moistur-
izers, which help even out the skin
tone and provide sunblock protec-
tion. According to Rodriguez, matte

lipsticks and colored eye liners are a
huge request this season.

Rodriguez shares his favorite make-
up products for this summer.

“The products that I have been re-
ally liking is the double wear founda-
tion by Estée Lauder, also the miner-
alized powders by Mac for those fans
of glowing skin since they provide a
great glowy finish,” Rodriguez said.
“For lips, the Anastasia lip stains
have an awesome pigment and are a
matte finish”

For Hernandez, her favorite sum-
mer trend makeup products are the
bronzer, highlighter and a blush pal-
ette from Urban Decay.

“Bronzers and highlighters are also
essential, especially for a nice con-
tour;” said Hernandez.

In terms of color, Rodriguez con-
siders all types of nudes a hit for this
season. Pinks and corals are also on a
high demand for this summer.

Hernandez also recommends
nudes, pinks and corals for the
lips and light shimmery colors for
the eyelids.

As a makeup artist, Rodriguez ap-
plies different makeup techniques
depending on what the client is
looking for.

“Every customer looks for different
things, but lately color is in demand.
They want that celebrity look with
bronzed skin and full lips and defined
eyebrows,” Rodriguez said. “They re-
ally look for a transformation.”

Hernandez said that her customers
usually look for a facial glow in their
makeup.

“Every time I do makeup, they al-
most always show me pictures of the
Kardashians,” Hernandez said. “Since
I do alot of weddings, my clients want
to look bright and beautiful with a fa-

cial glow that will last all day”

Fernanda Leon may be reached at theprospectordaily.

ent@gmail.com
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TradeCraft delivers highly recommended service
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TradeCraft is located at 3737 North Mesa on the west side of El Paso.

BY JOSE SOT0
The Prospector

With its classy ambiance, ample
menu of artisan cocktails and cof-
fee perfect for a relaxing moment by
yourself or a romantic get together,
a new El Paso business is starting to
create a name for itself.

Conveniently located in the mecca
of the Mesa business district, Tra-
deCraft has been providing custom-
ers with a unique environment and
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specially crafted drinks for about two
months now. Although it can be eas-
ily go unnoticed, TradeCratft is beau-
tifully designed and built. Located
at 3737 North Mesa, the bar within
a cozy locale and has an interesting
cocktail/beer selection.

Upon entering, I immediately felt at
home. The place is stunning. Two bay
windows in the front of the location
bring in a welcoming light, but does
not overpower this visually appeal-
ing bar. Perhaps it’s not the best place
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to sit and get some studying done,
but it’s perfect for winding down af-
ter classes or getting your caffeine fix
right before.

Since I'm trying to downplay my
beer intake, 1 ordered an old-fash-
ioned. At TradeCraft, this is called the
Oaxacan old fashioned. This aromatic
alcoholic drink smelled sweet and
peculiar. T've had an old fashioned
before. This was like none I have had
before. Perhaps it’s in the crafting of
the drink or it could simply be the te-
quila, but TradeCraft’s old fashioned
was smoother and livelier than the
ones I've had before. The orange peel
garnish added the perfect touch of
citrus to the drink, not overly sweet,
but just sweet enough. The friend I
went with ordered a Parker Swizzle
upon my request, simply because the
name sounded incredibly interesting.

The Parker Swizzle is TradeCrafts
take on the cosmopolitan. Cranberry
and lime juice and gin blend in to-
gether to create a sweet concoction.
This drink comes with sugarcoated
lime wedges, which were delightful.
The Parker Swizzle was less sweet
than your usual cosmopolitan, which
is great for me. I admire the art of bal-
anced out sweetness, nothing overly
saturated.

Ralph Woiwode, senior computer
science major, said TradeCraft is a re-
laxing place.

“T feel like it's a calm chill spot-a
good place to relax with friends or a
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The bartenders seem to
really take pride when
they make each cocktail

- Ralph Woiwode,
senior computer science
major

date and have a good cocktail or two,”
Wolwode said. “T've tried a southside
bomber. It was a gin cocktail and it
was really good”

Woiwode also tried TradeCraft’s old
fashioned.

“Out of all the old fashioneds I've
tried, it ranked pretty high on the list.”
Woiwode said. “The bartenders seem
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to really take pride when they make
each cocktail, which I appreciate””

Indeed, the customer service is
what makes TradeCraft such a great
place to visit. The meticulous ways of
crafting every cocktail makes them
that much more delectable.

Jordan Romero, one of the bartend-
ers at TradeCraft, said the bartenders
there truly care about what they do
and do it with a passion.

“TradeCraft is different from other
bars becauswe we don’t use gimmicks
to build our clientele;” Romero said.
“We let our work speak for itself.”

Romero said TradeCraft’s bartend-
ers like to think of creative ways to
improve and develop their cocktails
and coffee.

The bartender really took his time
making each drink, making sure they
were carefully balanced and crafted.

For those who haven't cut beer
out of their lives, TradeCraft has a
varied selection. Among them is
an India Pale Ale from the Twisted
Pine Brewing Company, which is ex-
tremely hard to find, adding appeal to
TradeCraft.

1 highly recommend those who
haven't been to pay TradeCraft a visit,
and those who have to return.

Jose Soto may be reached ot theprospeciordaily.eni@
gmail.com

‘Pistoleros’ celebrates El Paso’s history with Billy the Kid reenactments

BY JULIA HETTIGER
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The legend of Billy the Kid, one of
the Southwest’s most famous histori-
cal figures, is being kept alive and well
by a local troupe.

Now, 134 years since his death, the
legend continues with the Pistoleros
de San Elizario monthly reenact-
ments of the Billy the Kid story in
“The Legendary Breakout of Mel-
iquiades Segura”

Arturo Avalos, a member of the
Pistoleros Troupe, said the reenact-
ment involves both a factual perfor-
mance and a dramatization of the
story.

“We reenact the story of Billy the
Kid breaking his friend out of jail,
Avalos said. “We do one that is fact
based and a Hollywood version,
where we have a shootout, when in
reality there wasn't a shootout”

The troupe has been performing
the Billy the Kid reenactment for two
years now, with a performance every
third Sunday of the month.

“There was a group who got togeth-
er before us,” Avalos said. “We took
over for them when they stopped
performing”

Many of the actors in Pistoleros are
artists who feature their work at the
Mission Trail Art Market.

PHOTO COURTESY BILLY THE KID FESTIVAL FACEBOOK PAGE
The Pistoleros de San Elizario re-enacted the historic Billy the Kid jailbreak tale in June.

“Most of us are artists in the mar-
ket, but we even have our spouses or
girlfriends take part by dressing up in
period clothing and being part of the
skit by getting the audience involved,”
Avalos said.

Avalos said the reenactments have
been very effective in attracting peo-
ple to the San Elizario area. This has
helped artists in the Mission Trail Art
Market, sponsors, restaurants and
other live performances such as folk-
lorico and matachines dances.

Amy Martinez-Perez, sophomore
education major, said attending re-
enactments and events like these can
be very beneficial to a young student’s
educational development.

“Attending the reenactment of Billy
the Kid can benefit a child’s education
in understanding the events and the
life of Billy the Kid” Martinez-Perez
said. “Everyone can read and learn
about it, but watching a reenactment
will really help the children under-
stand the story, which would also
include the vivid visuals of clothing
and the setting. Of course, you would
need to make sure that the children
are age appropriate and will under-
stand as to what is occurring in order
for them to grasp the reenactment”

Martinez-Perez also said she be-
lieves students should be taught El
Paso’s history along with their usual
history agenda.

“Students in El Paso should be
educated in the history of the city
because just as every other city there
is a great deal of culture that needs
to be showcased to the students in
order for them to really appreciate
it;” Martinez-Perez said. “It shouldn’t
be the main focus, but the students
should have an understanding as to
what events occurred and what led
up to what they know of the present
day El Paso”

Along with educating students,
she said the Billy the Kid reenact-
ments may also help students become
more aware of the different historical
events going on in the city, which in
turn can help them become more in-
volved with the community.

“Teachers can increase a students
involvement with the community
by advertising the importance of it,
Martinez-Perez said. “They would
need to encourage it among the stu-
dents and parents and bring the con-
cept into their classrooms.”

For more information about the El
Pistoleros de San Elizario Billy the
Kid reenactments, call 851-0093 or
visit their Facebook page.

Julia Hettiger may be reached af theprospedordaily.
ent@gmoil.com.
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Moore sets sights on a champ

MICHAELA ROMAN / THE PROSPECTOR
Junior college transfer Lee Moore shoots at the Foster Stevens Basketball Center during his first meeting with the El Paso media.

BY JUAN CARLOS NAVARRETE

The Prospector

UTEP men’s basketball finished last
season in a disappointing fashion.
After missing out on a conference
championship, the NCAA tourna-
ment, losing in the first round of the
National Invitational Tournament
and the departure of key players, head
coach Tim Floyd has added new re-
cruits to his squad in hopes that they
can help fill the voids and improve the
team.

Among the new freshman that
will wear Orange and Blue next year,
Floyd also added some talent that al-
ready have collegiate experience. Lee
Moore comes to UTEP as a transfer
from Wallace State, a junior college in
Hanceville, Alabama.

“Lee is a very talented guard that
can help us at multiple positions;”
Floyd said. “Being that he has two
years of college experience, we feel
he can come in and impact our team
immediately”

Born in Kennesaw, Georgia, the
6-foot-5-inch guard spent two years
playing for the Lions. There he stood
out playing the point guard position,
which led to him becoming the one
of the most coveted junior college re-
cruits going into the next season.

In his freshman season at Wal-
lace State, Moore shone throughout
the year. He led the Lions to a 28-7
record, a conference regular sea-
son title, a conference tournament
title and an appearance in the Na-
tional Junior College Athletic Asso-
ciation (NJCAA) Division I national
tournament.

In that year’s conference tourna-
ment, Moore scored 53 points in
three games, earning him the tourna-
ment’s MVP award.

He continued to perform in the na-
tional tournament, scoring 28 points
in the Lions’ first-round game.

Moore averaged 18 points and 7.2
rebounds a game that season.

“Lee really set himself apart as a
freshman and helped us make such
a deep run last season. He was a big
part of all the good things that team
did last year and had one of his big-
gest games on a national stage,” Wal-
lace State head coach John Meeks
told the Cullman Times in November
2014. “In my 10 years of coaching, Lee

lonship

Moore has received interest from the
highest collegiate level I can remem-
ber and will be an asset to UTEP”

He is a versatile guard, who can
impact any part of the game. He
can score, he can rebound and play
defense.

“I can score the ball alot, ’'m a great
defender, I get a lot of rebounds and I
like to run the floor,” Moore said.

Moore’s versatility only adds to the
expectations of a Miner backcourt
that promises to be explosive.

He can also team up well with the
current players such as Earvin Mor-
ris, who is also a junior college trans-
fer, and Omega Harris.

UTEP is hoping Moore can pro-
duce like Morris did in his first year
as a Miner. Morris averaged 11 points
per game and was second on the team
in scoring during the C-USA regular
season.

The chemistry between players is
already developing early in the off-
season. Moore is already in El Paso to
join the team in work-outs with the
team and is beginning to develop a
team mentality.

The fact that he is playing Division
I means that there will be some ad-
justments to be done too. He is now
at a program where the talent, com-
petition and expectations are higher.
Moore looks to embrace this, know-
ing good players can help him im-
prove and become a better guard.

“It gets me a little more disciplined,”
Moore said. “The players around me
are trying to get better, so it gets me
going”

Moore and the rest of this year’s re-
cruiting class, which has been ranked
inside the top 15 in the nation, will
have as their main task filling the
void left by players like C.J. Cooper,
Vince Hunter, Cedric Lang and Julian
Washburn.

The expectations are high, not just
from the public but from the Moore
himself.

“I just want to come in and help the
team win a conference championship
and help the team get better,;” Moore
said. “T like the team and I'm looking
forward to playing with this group of

guys.”
Juan Carlos Navarrete can be reached at theprospector.
sports@gmail.com

After the champagne and fireworks, obscurity returns

BY ALONSO MORENO
The Prospector

It took three years for a shot at re-
venge, 11 months to face the cruel
rival who stole their shot at glory, 18
days of work to put it all on the line
once more, 90 minutes for redemp-
tion and it all will be forgotten in the
blink of an eye.

On Friday, July 5, the FIFA Wom-
en's World Cup Canada 2015 saw
the USA Women’s National Team
crowned world champions after they
beat Japan by a score of 5-2.

It was a glorious occasion for both
the ladies and the nation, as the
championship marked the end of a
16-year drought for the USA, and
came in at the perfect time during the
Independence Day weekend.

It quenched their thirst for revenge
too, as the USA lost the 2011 FIFA

Women’s World Cup final against Ja-
pan in penalty kicks.

We were even treated to a heroic
performance, along with the final
match of a legend, as the US rallied
behind Carli Lloyd’s three goals in
15 minutes, and Abby Wambach’s
last game for the Women’s National
Team. It was a day worthy of standing
tall and beating our chests with pride.

They even got a NYC ticker-tape
parade, the first of its kind for a wom-
en’s team, and the first to honor a fe-
male athlete since 1960.

We can be proud of our girls, enjoy
the confetti and marvel at the fire-
works because we are about to send
them back to obscurity.

Women’s sports are in a peculiar
position, we love our girls, and the
past couple of days has shown that,
but we are at the crossroads when we
have to decide if we really care about

them or if its just patriotism that
blinds us.

Sure, today we celebrate Alex Mor-
gan, but the vast majority would be
hard-pressed to name the team she
plays for, how much money she earns
or how her club career is going.

To put it in perspective, most don’t
even know that the U.S. has had two
women’s professional soccer leagues
in the span of eight years. That’s un-
fortunate to say the least, but at least
the women have somewhere to play at
home, even if it’s only nine teams.

As far as salary goes, things are
even bleaker.

Time Magazine released a report
that revealed the uphill battle that
women face in soccer in the U.S.
alone. Women can earn anywhere
from $6,842 to $37,800 in the Na-
tional Women’s Soccer League, with
each team having a salary cap of just
$265,000.

The mens Major League Soccer on
the other hand has an average sal-
ary of over $300,000 and a median of
$100,000

Going back to Lloyd, she is ex-
pected to receive an increase in en-
dorsement income--somewhere be-
tween $1 million to $2 million, along
with a $30,000 fee for a two-hour
appearance.

Lionel Messi, the best men’s soccer
player in the world, earns $23 million
just in endorsements alone.

It might seem like money is the
main discrepancy here, but the prob-
lem is much simpler than that.

We simply don’t care about women’s
sports; if we did we would watch the
games and cheer year round instead
of just when the flag is on the line.

If we did, the money would pour
in and everyone would enjoy a pretty
healthy bank account. Sports are a
simple matter, the more people watch

and spend, the more powerful the
sport becomes. The bigger the profit
for the corporate heads, the bigger the
profit for the athletes.

If women are to change their posi-
tion in sports, not just soccer, it’s go-
ing to take a lot of love and dedica-
tion from fans. No more generalizing
women sports as boring or turning a
blind eye when they are on TV. We
also must start filling stadiums and
arenas outside of major games.

These are just some of the steps,
there are far deeper issues to discuss,
but those are best left for another
time.

In the meantime, we can be proud
of our girls and look forward to Rio
2016 next year, when we will care
about the Womens National Team
once again.

Alonso Moreno may be reached at theprospectordaily.
sports@gmail.com.
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Cruz Azul vs Xolos
Sun Bowl Stadium P
Wednesday,
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1. Cruz Azul defender Julio Cesar Dominguez dribbles the ball towards the center of the field. 2. Dominguez attempts to beat a Tijuana defender 3. Xolos de Tijuana huddles prior to their match with Cruz Azul at th Sun Bowl.
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